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As a subject matter expert or emerging thought leader, is your LinkedIn profile letting you down? 
Are the people you want to notice you blind to the fact that you even exist?  

LinkedIn is, by far, the most used platform for professional networking.  LinkedIn has well over 450 million users and aims
to eventually have 3 billion professionals on its platform.

So whether you are an emerging thought leader in your niche or industry or just looking for a di�erent job, the last thing 
you should be doing is haphazardly throwing your profile together.

You should be taking as much care in constructing a good profile as you would on your CV if you were applying for a job.

In fact, this days, your LinkedIn profile can and sometimes does substitute for a CV.  If you want to check someone’s 
professional bona fides out, the first place most people go (for English speaking countries) is LinkedIn.  

The good news is that in just 10 minutes or less there are some very easy things you can do to sharpen up your profile. 
For purposes of this article we’re going to focus on the 3 most important ones.



Whatever it is, you need to be able to clearly articulate the outcomes you want. Everything else you do in building and refining 
your profile, should be able to be linked back to the key reason you’re building your profile in the first place.

The next most important thing relates to the first … who are you targeting?  Is it other professionals?  Recruiters? 
People who care about particular causes?  People who are looking for the types of services you provide or the opinions

that you hold on certain subjects?

Both the “why” and the “who” matter because you will be customizing your profile to fit them both. 
Everything we talk about from here on out will relate back to those two things … the “why” and the “who”.

WHAT’S YOUR “WHY”?

Building your brand as a thought leader ? 

For professional networking ? 

Finding a job ? 

Finding clients ?

YOUR PHOTO
Because first impressions really do matter, even online, you need to ensure that this photo is a high quality, 
professional headshot.  If you don’t have a professional photo, It’s worth investing in one as you may find 

that you will use it for more than just Linkedin.  
You may find that you will use that headshot for more than just your LinkedIn profile,

so it’s worth investing in a good one.

SPACE BEHIND YOUR PHOTO
You can see from the image on the following page (or by looking at your own profile) that there is a fair 

amount of space available directly behind your professional headshot.  

You want something in that space that reflects you as a brand or relates to your business.
This is why your “why” is so important.

Once again, the photo needs to be high quality and a bit out of the ordinary.
 You want it to make a statement AND make your headshot photo “pop”.

Absolutely the most important thing is to be crystal clear on what you’re wanting to achieve.

Most people are quite visual … they pick up information by seeing pictures and / or text.  You want to use 
this knowledge to maximize the probability that people will take a closer look at the rest of your profile

when your profile comes up in a search they’ve done.

The first thing they are going to see is your photo and the space behind it.

FOCUS ON THE VISUALS
MAXIMISE FIRST IMPRESSIONS

“LinkedIn profiles with professional head-shots get 14 times more profile views.”  Meenakshi Chaudhary



MAKING THE CHANGES

Open up your Linkedin profile

1

Click on the little pencil to the right of your professional headshot to open up the profile editor.
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Click on the little pencil to edit your professional headshot and the background image 
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When people look at your profile, you want them to be able to see at a glance that you have the skills 
they need.  If that information isn’t right up there at the top, most people will NOT take the time to 

scroll down and read about your work experience.

So make it easy for them and put it right there up at the top and hit them right between the eyes with 
how amazing your skills are.

You should aim to come up with 3 or 4 key terms that describe your core skills that you want others to 
know you have.  Separate them with a bar or a symbol, but don’t get too wild.  Remember, you want it 

to look professional.

USE THE RIGHT KEY WORDS 
IT MATTERS

Add in your 3-4 top key skills in the Headline area.

Next, look directly under your photo where LinkedIn takes the information you’ve given it about your 
current position.  There is a lot you can do with this small piece of real estate and you want to 

maximize its potential to help people quickly understand what you do in terms of your key transferable 
skills. 
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You can see from my profile that the things I want people to find me for are:

Digital Strategist and Consultant
DIY Social Media Lead Generation

Online Business Coach

I could put a ton of other things in there like, Organisational Design, Change Management and Project 
Management, but those skills, as well honed as they are, are wrapped up into the 3 things that you see 

above.

Have a look at other people’s profiles, especially people who are leaders in their industry or niche and 
see what they’ve put up there.  It might give you some ideas for how to describe your skills in a way 

that will attract the right kind of attention for you.

So to recap … 

Be clear about what you want your LinkedIn profile to do for you and
who you are trying to attract with it.

  
Make sure your photo and the space behind it shout “professional” loud and clear, and
use short, simple words that leave a viewer in no doubt as to what your key skills are.  

All three of these things can be done quite quickly and will make a big di�erence
to your profile’s e�ectiveness.

If you found this post useful, share it with your networks.
If you do share, we’ll send you a 20% o� coupon for our Thought Leaders Masterclass.

KEEP IT
PROFESSIONAL

TIME TO TAKE
ACTION

Trudy Rankin
Digital Strategist and Consultant | DIY Social Media Lead Generation | Online Business Coach


